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Lesbians and Gay Men
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Your Agency
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1)  Be sure the agency environment shows some signs that you welcome lesbians & gay men to your agency *

        
                                                                                   (posters, books, pictures, magazines, Rainbow Stickers, other LGBT cultural symbols)

2) Lesbian/gay issues handouts and brochures (ie. LGBT domestic violence brochures) should be out in the public areas at all times 

                                                                              along with all other handout so that ANY client may read them. (DO NOT hide them away)

3) At least one lesbian or gay Domestic Violence or other poster that deals with the services you provide should be put up in public waiting areas.

4) A non-discrimination, lesbian/gay positive statement should be put up in public areas.

5) If you provide any other types of papers and magazines you should also provide lesbian/gay/bisexual magazines and newspapers clearly visible in public areas & offices.

6) Include lesbian/gay/bisexual individuals in the listing of who is served by your agency....... in all written publicity material

                   ..…..not just the material sent to the LGBT organizations. 



                                     (Many LGBT individuals have little or no connection to LGBT organizations)


It’s important that you let the public know that you offer special programs or services for your gay & lesbian clients

7) Keep a comprehensive up-to-date list of LGBT resources your agency uses and make referrals to all  parts of the lesbian/gay/bisexual/trans community.

8) Your intake forms should use inclusive language, which allows clients to identify themselves as lesbian, gay, trans,  bisexual  (or queer, MsM, or WsW,) if they choose.

 Intake material should be sensitive to the diversity of households (including homes with partners of  the same gender) 

by NOT asking for “marital status” or “spouse” & by NOT using specific words “husband”, “wife”.

             (Use “are you in a relationship?”  instead of “are you married?”/refer to “partner” instead of “husband, wife, boyfriend, girlfriend”)
9) Be sure the paperwork that each client receives when they enter the agency states clearly that this agency is committed to providing services to all individuals, 

               including LGBT individuals

10) Whether or not there are lesbians or gay individuals as clients, on staff, in the agency, or in the support groups, homophobic/anti-lesbian 

or anti-gay remarks, comments, jokes, etc. should NEVER be acceptable behavior  in the agency by clients, staff, or volunteers. 

(Know what is considered “unacceptable & homophobic” by a variety of lgbt individuals — not just what you may assume  is “acceptable or unacceptable”.)

11) Any homophobic/anti-lesbian or anti-gay remarks, comments, jokes, etc. should be addressed by staff IMMEDIATELY with the person who made the remark 

and the entire group should be informed that comments like these are not acceptable in the agency. 

12) At anytime, if you talk with your client and she/he mentions her/his sexual orientation, 

ALWAYS use the words she or he has used in terms of how she/he identifies herself, (lesbian, queer,WsW, etc.) or himself. (gay, queer ,MsM,, etc)
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13 ) DO NOT assume that client is comfortable being "out" about her/his same-gender relationship. She/he may find it very difficult to let staff know about relationship. 

     
          DO NOT ASSUME YOU KNOW WHY SHE OR HE IS UNCOMFORTABLE TALKING ABOUT IT 



                 Her/his discomfort may be...... 




                              a) because she/he is OK with her/his relationship BUT is fearful of other's criticism OR .....




                              b) because of her/his own discomfort about the relationship OR 




                              c) She/he is not use to talking about the relationship

(Also, DO NOT assume that client is NOT comfortable being "out")

14) When getting relationship history, ask ALL clients if their current relationship is with a male or female. 

                        This lets the client know you are open to having her/him answer honestly. 

                                           Stay focused on her/his issues and do NOT focus only on the fact that she or he is in a same gender relationship

15) Ask her/him about other relationships. In those cases, ask if the relationship was with a male or female. 


                                     (Do NOT assume that all her/his relationships have ALL been with same gender) 

                                                                       (Do NOT assume that all her/his relationships have NOT been with same gender)

16) On the hotline/ on the phone/ at the first meeting/ at the reception area…. Staff and Volunteers should always be aware of their use of their pronouns ("he” or “she”) 

            when discussing the mate, the person client is dating, or the significant intimate partner of the client. 

     

                         DO NOT assume the partner of every female client is male.  

                                                                                    DO NOT assume the partner of every male client is female.

                                                                                                                      Be careful of your use of words like "husband", “wife”, “girlfriend” or "boyfriend".

17)  Be aware of the support and therapy group cultural make up. Having lesbians, bisexuals or gay men in a group changes the dynamics of the group. Do not allow 
lesbians, gay men or bisexuals to be re-victimized by the other clients,  staff, or by unfair policies.

18)  All groups, etc. should include discussions about issues that are specific to lesbians or gay men with children. 

(coming out to her child, authority of biological vs co-parent, second party adoption, visitation issues, immigration issues, married lesbians, pregnancy, 

                                                       California domestic partnership laws, married gay men, etc.)

19) All staff should be well trained on the issues specific to working with LGBT clients. (individuals, couples or families), including identity development,

                                                         relationship dynamics, specific use of specific therapies, therapeutic issues specific to this population, etc.

20)  Avoid myths and stereotypes. Be aware of YOUR own bias and fears about lesbians, gay men, or bisexuals and about the “gay” (lgbt) community.

** The word “lesbian” is used here to describe a women loving woman/a woman who has been in an intimate sexual relationship with a woman. The phrase “gay men” is used here to describe a man loving man/a man who has been in an 

intimate sexual relationship with a man.  This author is aware that many women do not use the word “lesbian” to self identify. Also, much of this information may also apply to working with bisexual individuals and trans individuals.
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